1.1 PODIL RADEGASTU NA TRHU
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Zdroj: Sell-in data, PPAS




1.2 TREND VYVOJE TRH VS. RADEGAST
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Zdroj: Sell-in data, PPAS




1.3 VYV0J PRODEJU V REGIONECH - ON TRADE
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Zdroj: Sell-in data, volume, PPAS




1.4 VYV0J PRODEJU RADEGASTU V REGIONECH - OFF TRADE
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1.5 PODIL RADEGASTU NA TRHU (OFF TRADE)- REGIONY
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Zdroj: Scanned market volume share Nielsen




2.1 VNIMANI HLAVNICH ATRIBUTU PRO PIVA RADEGAST (CELY TRH)
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Zdroj: Beer and Beverages Tracking by Kantar CZ




2.2 VNIMANI ATRIBUTU ,HORKOST“ V REGIONECH - RADEGAST

50% \ gﬁ:nn;égl’lzegion
*—
Oo = A /
30% ——=" =
20%
10%
0% ' ' ' ' ' ' ' .
2012 2013 2014 2015 2016 2017 2018 2019 2020

* Kolik % respondentd vniméa Radegast jako to spravné horké pivo
Zdroj Beer and Beverages Tracking by Kantar CZ




2.3 VNIMANI ATRIBUTU ,,CHLAPSKOST* V REGIONECH - RADEGAST
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* Kolik % respondentd vnima Radegast jako pivo pro spravné chlapy
Zdroj: Beer and Beverages Tracking by Kantar CZ




2.4 VNIMANI ATRIBUTU ,,CHLAPSKOST* - KONKURENCE
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* Kolik % respondentd vnima Radegast jako pivo pro spravné chlapy
Zdroj: Beer and Beverages Tracking by Kantar CZ




2.5 VNIMANI ATRIBUTU , HORKOST" - KONKURENCE
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* Kolik % respondentd vnima Radegast jako to spréavné horké pivo
Zdroj: Beer and Beverages Tracking by Kantar CZ




3.1 HODNOTA ZNACKY RADEGAST (EQUITY)
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Zdroj: Beer and Beverages Tracking by Kantar CZ



3.2 NAKLONNOST KE ZNACCE RADEGAST - FUNNEL
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3.3 HODNOTA ZNACKY (EQUITY) - REGIONY
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Zdroj: Sell-in data, PPAS




4.1 VYV0J HORKOSTI IBU A NAZVOSLOVI
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LHORKOSTI“ V KOMUNIKACH
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